RESEAU EDUCATION-MEDIAS
MEDIA AWARENESS NETWORK
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OSCE
The Representative on Freedom of the Media
Human Dimension Implementation Meeting
Wasaw, Polan 12 October 2004

“La question n’est pas de savoir ce gu'on a le droit de montrer, mais...
Comment permettre au spectateur de comprendre ce qu’on lui montre”




MISSION

To support and encourage media
literacy and Its widest possible

Integration into Canadian homes,
schools and communities.




PHILOSOPHY

MNet’s philosophy builds on the
enthusiasm and energy that young people
bring to the media they love. We see
media education as learner-centred, and
fostering life-long critical thinking skKills.




WHAT WE DO

Equip teachers, parents and community
organizations with media education resources
that help guide young people to become media
literate.

Design special initiatives, partnered with
government, industry and the not-for-profit sector

Provide a Canadian centre of expertise and excellence
In media education, recognized internationally

Three signature programs: education, community
outreach and research




MEDIA AWARENESS NETWORK
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WHOM WE SERVE

Focus on Canada

Education Sector:
K —12; media education now part of required curriculum outcomes
Post-secondary research; academic partnering

Library Sector: MNet supports their role as public Internet access
providers

Parent Community: hard-to-reach audience

Community Organizations: Girl Guides of Canada, YM/YWCA,
youth organizations

Health Sector: Supports parents and health practitioners regarding
media consumption and young people
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CONTRIBUTION TO THE
PUBLIC AGENDA

» Society

e Children » Families * Communities
o Citizenship
 Diversity * Media Literacy

» Economy

e Innovation ¢ Education
e Skills «Learning

* International Scope

» Responsive

e User-driven ¢ Research-based
Consultative » Partnerships
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CONNECTIVITY and LEARNING in CANADA'S SCHOOLS:
WHY MEDIA LITERACY

Industry Canada and Statistics Canada study 2003/04.

The study found that Canadian schools are equipped with the necessary
infrastructure to integrate ICTs in the learning environment

In 2003/04, over 97% of all elementary and secondary schools were connected to the
Internet, as were 93% of school computers.

Typically, there were about five students to a school computer and 5.5 students for
each computer connected to the Internet

However, while ICT has provided students with a new learning tool, it has not arrived
without a number of challenges.

Only 46% of school principals viewed that the majority of their teachers were
adequately prepared to engage their students effectively in the use of ICT to enhance
their learning

Underlines that, to be literate, people must decode, evaluate and create text, images
and sounds or any combinations of these elements



Young Canadians in a Wired World
Research

Student survey: 5,600 Canadian youth,
Oto 17 years of age




48% of students use the Internet
for 1-3 hours each day

50% are alone most of the time

18% have come across a hate site

21% of sites targeted a specific group




The Internet doesn’t work on
principles of censorship or control







multi-cultural society

e 200 ethnic origins

e 13 % visible minorities

e 82% support multi-cultural policies







Key Concept

Audiences
negotiate
meaning




Key Concept

Media are
constructed
to
re-present
reality
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Invisibility or
non=-representation

We assign
importance

to the people
wWe see

in the media. F‘F i
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Impact of Invisibility
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Whose beliefs are represented?

Who has power? | H F“. ’
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Who's excluded? '.-':F - ."'!'g \':."n
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What stereotypes 3
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How are happiness, success
or morality defined?
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Spectrum of hate
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Important Notice
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CHOOSE A CHARACTER >>=>

DESCRIBE >
THEIR FINAL =
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Use this space to
describe how and why
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tha character dial HTML ALLOWED :
<BR> P> <B> <]x <BLOCEQLIOTE®> <OL> <UL> <LI>
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RESISTANCE
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Amount of Internet information
believed to be true or trustworthy

Most Some None dk/na

Young Canadians In A Wired World, June 2001




..rﬁ'.l

LA LVERL AL b

mi Ll FE] e el

CR =t T o ol S LA Ll I S T
BN LT EEE

il ECEET Il =

N e Gl SR LA el N T
ey e om ool o owr S cLne—r N
R SRR N Nl

£33

TLE. =rel [=Fn

B il SR D I g e B
B -, e Bl el A=
s nm B Ly gegre——y o rieewc el Lo




Ml "abke
Sl e by et el i L B

b BT
LRE T T R T e







Media literacy
11 Duty to promote media literacy

(1) It shall be the duty of OFCOM to
take such steps, and to enter into
such arrangements, as appear to
them calculated-

(a) to bring about, or to encourage
others to bring about, a better
public understanding of the
nature and characteristics of
material published by means of
the electronic media...

OFcom

ARG TP e .

Canada’s Five-Point Plan

1.

GIVE CANADIANS THE TOOLS
THEY NEED

In Canada today, knowledge is power.
One of the government of Canada’s
top priorities is to educate Canadians
about illegal and offensive content on
the Internet, and to empower
Canadians to take action in their
homes...







